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@ Every culm}e has rules that its members take for granted. Few of us @are aware of our own biases
because cultural imprinting is begun at a very early age. And while some of culture’s knowledge, rules,
beliefs, values, phobias and anxieties are taught explicitly, most are mabsorbed subconsciously.

'@ ©Of course, we are all individuals, and 1o two people belonging to the same culture are guaranteed to

respond in exactly the same way. However, generalizations are valid to the extent that they provide

( d )onwhatyou will most likely encounter — and how those differences impaict communication.

@ Every aspect of global communication is influenced by cultural differences. Even the‘choice‘ of
medium used to communicate may have cultural overtones. For example, it has been noted that
industrialized nations rely heavily on electronic technoldgy and émphasize written messages over oral or
face-to-face communication. Certainly the United States, Canada, the UK and Germany exemplify this
 trend. But Japan, which has access to the latest technologies, still relies more on face-to-face

communications than on the written mode. The determining factor in medium preference may not be the

degree of industrialization, but rather whether the country falls into a high-context or low-context culture.

@ In some cultures, personal bonds and informal agreements are far more binding than any formal
~ contract. In others, the meticulous wofding of legal documents is viewed as paramount. High-context
cultures (Central European, Latin American, African, Arab, Asian, American-Indian) leave much of the
" message unspecified — to be understood through context, nonverbal cues, and between-the-lines
interpretation of what is actually‘ said. By ( f ), low-context cultures (most of the Germanic and
English-speaking countries) expect messages .to be explicit and specific. The former are looking for
meaning and understanding in what is not said — in body language, in silences and pauses, and in
 relationships and empathy. The latter place emphasis on sending and receiving accurate messages directly,
and by being precise with spoken or written words. | |

® @One communication trap that U.S. business leaders may fall into is a disregard for the imndrtance of

building and maintaining personal relationships when dealing with individuals from high-context cultures.

(Carol Kinsey Goman, How Culture Controls Communication, 2011 %5 —AZA % 25E LT3 )
From Forbes. © 2011 Forbes All rights reserved. Used under license.
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(7) recognize
(1) recollect
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- BEOGEBFK disregard: the action or state of paying no attention to something
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(7) denied
(A1) forgotten
(77) learned
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(77) accident
(A1) contrast
(V) definition
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