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@D Language is one of the defining traits of humankind. Language is tied up
with our thought processes, our ability to reason, to self-reflect, and to
develop advanced civilizations.  Other animal species have developed
communication systems, but they pale in comparison to human language. A

(@
simple illustration of this is the fact that no system of animal communication

appears to be able to communicate events that occurred in the past or events
that are imaginary. Neither are there animal communication systems that
have adverbs or other devices that allow for detailed descriptions of actions.
Animals have nothing comparable in scale, complexity, subtlety, or
adaptability to human language.

@ Humans use language for a wide variety of purposes. For one thing, we
describe innumerable things using language, from simple facts like The
capital of France is Paris to inner thoughts like I've done all I can do. On the
other hand, we sometimes use language to make things happen; for example,
if you say, Don’t smoke next to me! or I want a new smartphone for
Christmas, your intention or wish may well be realized. Also we entertain,
encourage, or even inspire people by means of language. Thus we perform
various tasks simply by speaking or writing. ( b ), language is
functional as a tool of human communication. The fact that language is
used for a wide variety of tasks has direct implications for how it is
structured. Linguistic structures are flexible and adaptable, able to express
all that humans convey to each other in the course of a conversation, a day,
a lifetime, a civilization.

@ Language is also human in that language is a form of human social
behavior. It can be used to build or ( ¢ ) social bonds. It serves as a
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social cue to the formality or informality of a situation, and to the degree of
social intimacy or ( d ) among the people speaking. When children
acquire language, they do so by using it as a tool of social interaction within
particular social settings. The social component of human language is also
reflected in how language is used and structured.

@ Humans use language to interact, and using language is an inherently
interactional task. When interacting, not only are we listening to our
conversational partner and capturing the many subtleties of word choice,
sentence structure, rate of speech, and intonation; we are also constantly

C)
assessing when and how to take a turn, and how to communicate our

message so that the person to whom we are speaking will correctly interpret

what we are saying. Suppose a friend says to you, “Do you want to play

soccer after school?” and you answer, “Oh, I've got a lot of homework to
do,” your friend would know that you mean “No, I don’t.” If you think that
your friend may not understand, you would have to say instead, “I've got a
lot of homework to do after school, so I can’t play soccer.” But in reality,
you know for sure that the listener will understand what you mean to say, so

you choose a shortcut, and the listener grasps more than is expressed in

(f)
words. In this way, the interactional component of language is both deep

and subtle. The structures of human language reflect our interactional
needs.

® Humans are creative and language is structured to take advantage of
human creativity. All languages are constructed in a way that allows for the
creation of novel utterances; any language can produce an infinite number of
sentences. Therefore we cannot describe a language by simply making a list

©
of all the possible sentences it contains. Instead, our task is to describe the

principles underlying language that make that infinite number of sentences
possible. Obvious instances of human creativity with language include word
games, puns, and puzzles. Humans also use language creatively when they
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innovate new expressions, or use one or more words in a new way. For
example, the English word way has been used for some time to intensify the
meaning of certain types of quantifiers (way more than 100 years, way too
much) or prepositions (way up the mountain, way out of town). Younger
speakers of some English dialects can now wuse this intensifier with
adjectives; e.g., way cool. We don’t know who first used way to intensify an
adjective, but in doing so that person was performing a creative act, using
the word in a new grammatical environment. People do this every day.
Most of the time grammatical innovations are not repgzlt)ted, but sometimes
certain innovations catch on. Other speakers hear the innovation and use it
themselves, sprea((ii)ng it wave-like across a significant portion of the speech

community, a group of people who share a common language or dialect and

cultural practices. If an innovation continues to spread, it could become a
(3)
regular feature of the language, resulting in a language change. Many

instances of language change are direct reflections of human creativity.

® To summarize, just as language is deeply a part of humankind, the human
(k)
element is deeply a part of language. The structures of language take the

form they do because language is closely interrelated to the workings of
human communication, and is embedded in human interaction within
societies and cultures. The infinite variety of phrases and sentences, as well
as the invention of new words and expressions, is the product of human
creativity. Language is at the core of what it is to be human, and ( 1 )

is at the core of language.

(Carol Genetti and Allison Adelman (eds.) How Languages Work, 2014 /N5

—HRNEZZE L THIHD

CarolGenetty, " htroducton™,CarolG enetti (ed),How Languages W ork,2014,
© Cam brdge Unwersity Press 2014, reproduced w ith pem BsDn.
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trait GEOBLE) R

self-reflect GEDE: ) HOEZT 5

adverb GEDBV) Rl

subtlety (HDEE) i =

innumerable GEQ@Ev%) HA ENzn

cue CEQB%) FAmD

intimacy GEQBt#) Bl &

inherently GEDE:%)  AREMICT

turn (BE@E%?%) an opportunity to say something before or after other
people

utterance GEQB%)  F8iE

infinite (OB %) RO

pun GEGE:%) U, TAH0bH

innovate ((5©@B7%) make changes in something established

intensify GEOQE%) 5T %

quantifier GEOBVE) K&

preposition GEOE%) A& qi

dialect GEQE:#%) HE

intensifier GEOQE: %)  RAEGE

adjective GEQB%) &

eg. GEOBE) HlzZIX

embedded GEO@E: %) A ENTZ
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TR R@ (DB 7%) @ “they pale in comparison to human language”
X, (DEDEIRIEEFTH>TNDHON, ALITAIL THAGE THiA
LizdW, £z, QFOFREEMITFZFERELT, LFOXDHEDO
HEDONEE—HL TNWBHEEITIZO, —HL TWARWESITIIXEES
AR S,

7)) ABLSAOEMNZ, WEITEZ > ZHRES, & EoHkFEER

ABHTEMNTED,

() AL OE DIREERRITIE, BFICHS T 2 XD BERBEAN

AN
) AHLSOE DREERRIL, TENCRT 55 E2 52 &

INTERN,

@© AP OB DIRERRIT, ABOLEEERRERU XD ITEMT
b5,

2 HOEVETIE, HNORAZZ 2EEOSHEMEHOHINE TSN TN

%, LATFD (1), 2 ofiE, ENENEDLDBEMZRD LIRS
NTVDH, AUTHL THARTHIL RS W,

(1) “The capital of France is Paris.” / “I've done all I can do.”

(2) “Don’t smoke mext to me!” / “I want a new smartphone for

Christmas.”

B 3 HQBEODZEM( b )ICASEOEYTARIIIEND, LT OER

BDOHMNE 1 DFEATIL G TEARI N,
(7) In contrast

(1) In other words

(%) 1In particular

(r) In the meantime
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(¢c) (d)
(7) speak background
1) weaken problem
() maintain language
(z) break distance

M 5 T GEDBE) 2R LI X W,

M6 FNRREND) CEDB: %) DINA %, DB % TR 5N TS BARH 2
WT, HASEBTHHLZI N,

M7 TR CEOQRE) OXDICTFRINDHEHZ, AITEIL THAE
Tt U772 3 Wy,

M8 THEEh GEOEL) D(1) “do this” OIS TNEZ, ASZICHIL THA
ETCTHBHLAI WY, £2, QF0EAKHF EL T ‘way” ENWD BEEED E
DEDBHENFTFEN TSN, AICHU THAGETHIAL 2 X
Uy,

M9 TR GEOBE%E) O “catch on” O BERICHEHITWVH DL END,
CIF OB OHMNG 1 DBATRRE TEARI N,
") #WEZA2
(1) BNDL
() AT
(© W75

— 6 — OM8(560—53)



[I10  FH#RERG) GEQBER) ZFIER L 72 3 W,

11 TFHEK CBOBE) ZFIRR L 72 S W,

12 EOBEDOZEM( 1 )ICAZRbEYIREFETEND, DUTOER
BDHMNG 1 DREATRR S TEARIN,
(7)  freedom
(1) grammar
(%) humanity

(r) vocabulary
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@D I am almost certain that you think of yourself as either a dog person or a

cat person. That’s because, if asked, most people will instantly put
(@

themselves into one of these categories. And according to a recent Gallup

poll, 70% of Americans say they are dog people. This aspect of pet
demography, however, doesn’t reflect reality as there are more cats than
dogs in American homes.

@ But is it true that dog people and cat people have different personalities,

(b)
or is this yet another piece of common sense that proves to be wrong?

@ This question was taken on by Samuel Gosling, a psychologist at the
(©
University of Texas who studies individual differences in people and in

animals. His research on human personality has shown that while some of
our personal preferences reveal aspects of our personality traits, others do
not. He can, for example, tell a lot about you from knowing what music is
loaded on your iPod, how messy your bedroom is, and whether you hang
inspirational posters on your office wall. On the other hand, he has found
that the contents of your refrigerator say nothing about what you are really
like.

@ But before we can answer the question of dog people versus cat people, a
brief lesson in the psychology of personality serves as a useful reference.
Psychologists have been arguing about the nature of human personality for a
hundred years. One issue they fight about is how many personality traits
there are. While there are a few holdouts, most psychologists agree that we

@
can get a good description of a person’s personality by measuring five basic

traits.  (Technically this is ( e ) to as the Five Factor Model;
psychologists usually just (  f ) it the Big Five.)
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(B The Big Five traits are:

(g ) Versus Closed to Experience
( h ) Versus Impulsiveness

- (i ) Versus Introversion
(j ) Versus Antagonism

+ Neuroticism Versus Emotional Stability

® Gosling and an anthrozoologist at Cambridge University named Anthony
Podberscek wondered if the personalities of pet owners were different from
non-pet owners. They scoured the scientific literature, located dozens of
studies comparing the two groups, and found a hodgepodge of results. For

&~
every study reporting that pet owners were less introverted or more

emotionally stable or less independent than non-pet owners, there was

another one that found no difference between the two groups. They

concluded that there was no evidence that pet owners were different from
non-pet owners in their basic personalities.

(@ Is this also true of the dog person/cat person dichotomy? Gosling
maintains an online version of the Big Five Personali(tl})f Test that thousands
of people have taken over the last ten years. In 2009, he temporarily added
an item in which participants were asked if they considered themselves to be
a dog person, a cat person, ( m ), or both. In a little over a week, 2, 088
dog people and 527 cat people had taken the personality test.

Here are the results:

+ Dog people are more extroverted.

- Dog people are more agreeable.

+ Dog people are more conscientious.

+ Cat people are more neurotic.

- Cat people are more open to new experiences.
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© So, in this case, folk psychology is right — there is a difference between
dog people and cat people, and most of the differences are along the lines
that you probably would have predicted. But in science, there is often a

)
catch. In this case, the catch is that the differences in their personality

scores were relatively small. (The exception was extroversion, which was in

(©)

the moderate size range.) So all we can say is that whether you call yourself
D)

a dog person or a cat person tells us something about your personality — not

as much as the contents of your iPod, but more than the state of your

refrigerator.

0 Hal(l Herzog, Some We Love, Some We Hate, Some We Eat, 2010 0 0 000 0O O
oogooon

Excermpt from pp26-8 from SOMEWE LOVESOME WE HATESOME WE EAT by HAL
HERZO G Copyrpght©2010 by HalHerzogReprnted by pem Bsbn ofHarperC olins
publBhers.

R

Gallup poll GEOE%) Fv 7 v THE

demography GEDE %) (NOZED)HKat

take on GEQBE:¥) HD T

trait GEQBE) i

messy (BBQE) WS-z, Zo Lz

holdout (RE@B%) [FIELZNHA

impulsiveness (55GE7%) a tendency to act on feeling rather than thought

introversion (3EGE%?%) a tendency to direct one’s thoughts and feelings
toward oneself

antagonism GEGEk7%) a tendency to resist or shut out other people or
ideas

neuroticism (35@E%7¥%) a tendency to be unreasonably anxious or afraid

anthrozoologist GE@E#%) NIEEWIFE ([N S8 OBEFRF] OWIZE#)

scour GEOELE) < <R 5

hodgepodge GEO®K¥%) Z7/-iEE

folk psychology GEQE:%) WIBAYRDIESE
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THRR@ GEOBE) ZRIFRL 72 S W,

TR GEQBETE) ZFIFR L 72 S W,

T HRRERC) OB E) D Samuel Gosling (DWW T, BAF O SIAHEOR
HEDONEE—HL TNWBHEEITIZO, —HL TWARWESITIIXEES
AR S,

(7)  Gosling 1%, ANIZTHF 2 ANESCEHIIT BT BEAEKAEIT DN THIE

LThb,

(1) Gosling 1%, fEANBYEF A Z HIUIN OVEH DR O T X THRH S »

225 EEATN5,

() Gosling 1%, BEOHMS MO EATAOEKIINZODND EEZ

TWwa,

(r) Gosling 1&, 7 A ADBECA VAL =2 a L &2HALRAY —

ZREBINESINTIE, NOHRITIFEAEDNERNWEEZEZ TS,

4 TR EDEE) O “While” & &S A2 NATEERBEE T END, LU

TORERBEOFNS RBEY RO DE 1 DFEATRL T TEABRI N,
(7) Although

(1) Before

(®) During

() Until
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5 HBDEEDOZEM( e )&( f )ICAZHDIHE

EY) IR HEE DA S D
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(e ) ( f
(7) called call
(1) called refer
(%) referred call
() referred refer
[ 6 EOBEDZEM( g )~ j )ITASEOET/RHE

Eld En,

IR OBEBREOFNS ZNEFN]1 DEATREE TEARI N,

(7) Agreeableness
(1) Conscientiousness
() Extroversion

(X) Openness

[l 7 R BB ZFIER L 723 W,

B8 FHEER() BB %) O “dichotomy” &I1FIZ[EUE

(7) difference

(1) parallel

() resemblance

() similarity

(R EIR B HEEIT EN
M, UTFOBBIREOT NS HHEYREDE 1 DBEATRRE TEARS
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M9 EORFEOZEM( m )ICASROEYREEBEIZEND, DIFOER
DG 1 DBATIEE TEAR I,

(7) either
(1) neither
() none

(¥) nothing

B0 SEQ@B ¥ DFLib ITHE - T, BLF D XM “dog people” & “cat people”
O DRIC—HL TWAHEITIEFO, —HL TWARNWGEFIZIEIX %
FEEIANLZI W,

(7)  Dog people are less open to new experiences.
(1) Cat people are not as agreeable as dog people.
() Dog people are no less conscientious than cat people.

(r) Cat people are more apt to be anxious or afraid.

11 FERERO) EOR ) D “a catch” EIFIFRICEM B EHIZEN
M, UTOBEBREOFNSREHEYZEDE 1 DEATILE TEARS

(7) a clear advantage
(1) a good explanation
() a hidden problem or difficulty

(r) a smart solution
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Ukt D%E 1 DBATRE TEARI N,

) FIMISEETH D, TARDORAATIEIMFICE > ENTNT
RN Y

() FINISEETH D, TARDRATIIMHFICHDEEENH S Z
RN Y

(%) ShEEET A b OEEBDBISNT DTN T=80, WFICEND DD
MIZNDPONSIRIND Tz,

(@ AT T X S OEEEMDBFISICZL W=D, mFITHRDRER
MDD ENDMoTz,

113 TFHREND) CBOQBE) ZFIRR L 72 S W,

114 AXHPTHEODNTNDROEEZ ZN TN RICHE > TESHA RS
W, (272U -ing B, -ed B -er JBIIBR<S D & T %)
(7) inspirational (GEQB% %) B
(1) conclude CE®B% %) £ail
(%) add GEQELE) 45T
(T participant (BB B
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